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INNOVATION / NEW TEACHING METHODS IN INSTRUCTION HTOR 470-001: Tourism Management
Fall 2017 ▪ For the individual project, students were given an opportunity to use a 360-degree camera to capture Virtual Reality (VR) experiences of top tourist attractions in the Greater Morgantown region. Students captured these experiences based on specific traveler personas, and later presented their video and a 5-minute elevator pitch of their travel experience. ▪ Students explored tourism businesses in the Greater Morgantown Convention and Visitors Bureau (CVB) as part of a group project and presentation. Students had the opportunity to use data from STR, a Hotel Market Data & Benchmarking Data company, to review current tourism trends, as well as visit the tourism businesses to collect data. Students were also able to make appointments with industry leaders to conduct research on individual tourism businesses. Students analyzed the data to build a concierge service between the tourism businesses and the CVB, with the goal of creating a positive economic impact on the tourism industry in the region.
HTOR 473-001: Hospitality Social CRM Fall 2017 ▪ Students partnered with the Fresh Hospitality parent company to create a social media campaign as part of a group project and presentation. Working from the trends and social media best practices, students defined the purpose, vision, and strategic goals of their campaign to maximize "Return on Engagement" (ROE). The students developed various measurement methods in the social media campaign to understand market situational analysis using the SWOT model. They also developed a plan to grow sales and profitability to increase the organization's brand value, based on a customer-centric approach. At the end of the term, the students described plans for execution and evaluation of this campaign for the Fresh Hospitality brand.
HTOR 474-001: Revenue Management Spring 2017 ▪ Individual Project: I introduced a real-life project where students analyzed the STAR report of a Hilton Hampton Inn hotel. Later, students provided insights about the hotel market and analyzed business competition. ▪ Group Project: The class collaborated with the Greater Morgantown Convention Visitors Bureau (CVB), which gave students the opportunity to analyze the real-life STR data of greater Morgantown. Students presented their market trends and research to the executive board of the CVB and offered insights on how to market the tourism in the region.
HTOR 376-001: Hospitality and Tourism Leadership Spring 2017 ▪ Individual Project: Students were given an opportunity to travel to the Snowshoe resort to shadow the managers of the organization. Later, they learned about career opportunities within a ski resort by exploring various positions in the resort. ▪ Group Project: The class partnered with Marriott Waterfront Hotel, Fresh Hospitality, and Greater Morgantown CVB to do real-life projects. Students were given opportunities to explore the challenges of housekeeping in hotels, the use of paper in restaurants, and the impact of Airbnb on the CVBs. Later, students presented their research to the leaders and managers of these organizations.
HTOR 470-001: Tourism Management Fall 2016 ▪ Individual Project: I introduced a new individual project to examine the global phenomenon of the Pokémon GO mobile augmented reality game and whether the game could be used as a travel guide. Students conducted a survey among app users to examine their usage, experiences, and behavioral intentions to use Pokémon GO as a travel guide. Students collected data and later analyzed the survey data and submitted a 2-page report and presented insights from the data. ▪ Group Project: For the group project, students explored and examined the impact of recent West Virginia floods on the tourism industry. Students were given real-time data from a survey conducted among tourism businesses as well as data from the greater Greenbrier Valley CVB, which allowed them to learn about the impact of the recent floods on area businesses. Students and student groups were given the opportunity to help one of the four hospitality/tourism businesses involved-Adventures on the Gorge, B Sweet Confectionery, Cooks Country Kitchen, and River Expeditions-all of which were in the area affected by the floods, as part of their study focus. Students not only analyzed the impact of the floods, but also aided individual businesses to learn about the impact and formulate their own best practices and recommendations to overcome such an event in the future. 
